| refer to Planning Policy: WGC Shop Front and Heritage Design

Available at WGC shopfronts and advert design guide A5 web.pdf (welhat.gov.uk)

The following important points are described in the design guide:

“Features such as oversized signage, strongly coloured materials, oversized or poorly designed
lettering, internal illuminated signs, excessive lighting and obtrusive security measures all detract
from the character and appearance of the town centre”

“In most cases the shopfront is part of a larger building/ terrace where uniformity is a key feature.”

“Ensure that the shopfront respects the scale and proportions of the building and its neighbours so
that it can harmonise with the street scene.”

“Choose materials that are of good quality and compatible with the rest of the building. The use of
traditional materials such as natural stone or painted soft wood is encouraged.”

“Choose a colour finish that is complementary. The use of bold or strident colours is generally not
appropriate and should only be used with care and discretion and to a limited extent.”

“Any new signs should respect the character of the building. Fascia signs are the most obvious
feature and careful attention should be paid to achieving the correct proportions in relation to the
fascia and the streetscene”

“The materials and colouring of the fascia should complement the shopfront and the rest of the
building. The use of acrylic or other shiny materials should be avoided.”

“Lettering should only convey the essential message i.e. name of retailer and street number.”

“The style and size of the lettering should be in proportion to the fascia and complementary to the
shopfront. e Corporate styles, company logos and standard shopfront designs should be modified or
adapted to ensure the integrity of the shopfront, building and streetscene is both maintained and
enhanced.”

“In the case of these premises, advertisements and signs will only be granted consent where they do
not harm the character and visual amenities of the conservation area or the building on which they
are displayed, in terms of design, materials, scale, detail, and method of illumination.”

The application by Londis does not comply with the above planning policy because:

e The sign is too large — it dominates the shopfront and is a greater height than those around
it, as shown in the applicants photo. The sign itself should be smaller in height and the logo
should be even smaller in order to comply with policy.

e The sign is acrylic and not in keeping with the historic nature of the town centre.

e The colour does not complement the shopfront — a better design would be white, with a
smaller rectangle of green containing the Londis name. This is too bold and strident a colour
which is against planning policy. The orange is very strident a colour which should be
reexamined.


https://www.welhat.gov.uk/media/7089/Welwyn-Garden-City-Guide-to-Shopfront-and-Advertisement-Design/pdf/WGC_shopfronts_and_advert_design_guide_A5_web.pdf?m=634865155990000000

e There is excessive use of advertising vinyl on the shop window which obscures the view into
the shop and spoils the streetscene. These are also in too strident a colours- bright blue, red,
green and which repeat the opening hours , post office logo and Londis log0.

e The sign conveys significantly more than the essential message which is not permitted —the
opening hours and full address are given, which are extraneous. Other shopfronts within the
town centre do not display this and this is not permitted.

In this example | think it is a good idea to contain the Post office logo, to denote a key service to
shoppers, but it should be smaller — possibly 50% of the current size.

There are other examples around the town which comply better with policy, including national
chains such as Oxfam, Costa, Pizza Express and therefore it is possible to create something which
satisfies local planning policy.

However, | fully support Londis as a new occupier and am a customer — they have already added
great service to the town and should be supported but | suspect were not aware of the town’s
planning policy for shopfronts when the sign was made which is unfortunate. | hope they will
continue to be a success and supported by local residents.



