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INTRODUCTION

This Planning, Design & Access Statement has been prepared on behalf of
Connells Residential for advertisement consent relating to replacement of the
existing signage on the ground floor shop front at 38 Wigmores North,
Welwyn Garden City.

This submission seeks consent for one no. facia sign and one no. projecting
sign as direct replacements for the existing shop front signage.

SITE CONTEXT AND BACKGROUND TO THE PROPOSAL

The application site sits central to Welwyn Garden City and lies within the
Conservation Area.

The character of the surrounding area is mixed, combining traditional and
modern features. The majority of the buildings are 2/3 storeys of which the
ground floor is occupied by a range of uses. The area is heavily
pedestrianised and a wide pavement separates Connell's from the main
vehicular route along the High Street.

RELEVANT PLANNING HISTORY

Prior to submitting this application Kemp & Kemp undertook a relevant
planning history search. The following application was found:

e N6/2004/0243/AD INTERANALLY ILLUMINATED SHOP FASCIA AND
PROJECTING STATIC SIGN — Permitted 05/04/2004

PLANNING POLICY FRAMEWORK

Section 38(6) of the Planning and Compulsory Purchase Act (2004) requires
planning applications and appeals to be determined in accordance with the
polices of the Development Plan unless material considerations dictate
otherwise.

The Development Plan relevant to Welwyn Garden City is the Welwyn
Hatfield District Plan 2005 (saved policies). The Council is also preparing a
new Local Plan 2031 which it intends to have adopted by the end of 2016.

The National Planning Policy Framework

Paragraph 7 in the National Planning Policy Framework (NPPF) explains that
there are three dimensions to sustainable development: economic, social and
environmental. The economic role is about contributing to building a strong,
responsive and competitive economy by ensuring that sufficient land of the
right type is available in the right places and at the right time. The social
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dimension is about supporting strong, vibrant and healthy communities by
providing a supply of housing required to meet the needs of present and
future generations and by creating a high quality built environment. The
environmental role is about contributing to protecting and enhancing our
natural, built and historic environment.

Paragraph 14 states that at the heart of the NPPF is a presumption in favour
of sustainable development, and that this is the “golden thread” running
through both plan-making and decision-taking.

Paragraph 17 sets out the Government’s core planning principles, which
include:
e always seeking to secure high quality design;
e promoting the vitality of our main urban areas;
e conserving heritage assets in a manner appropriate to their
significance.

Paragraph 23 sets out that planning policies should be positive and promote
competitive town centres environments.

The Development Plan
Welwyn Hatfield District Plan 2005 (saved policies)

As the proposal site sits within the conservation area the relevant policy for
the consideration of this application is Policy R22 — Development in
Conservation Areas. It states:

“Within the Conservation Areas, as shown on the Proposals Map, any
proposals for new buildings or extensions and alterations to existing buildings
will only be permitted where they would preserve or enhance the character or
appearance of the Conservation Area, in terms of siting, form, scale,
materials, detailing and landscaping.”

Welwyn Garden City Guide to shopfront and Advertisement Design

The guidance was published by the Council in September 2012. Its purpose is
to help ensure greater care is taken in the design of shopfronts so that they
may respect and enhance their surroundings. For development effecting shop
frontages, the guidance requires the following to be considered:

e How does the unit sit within the street-scene? Is there a consistent
pattern to the shopfronts of adjoining buildings?

¢ How would a new shopfront fit within the street-scene?

e What are the qualities and proportions of the rest of the building?
Does it have a particular architectural style? How well does the
existing shopfront fit?
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e What is the building made of? What materials are used in other
buildings in the street-scene?

e What is the style of the existing shopfront? Does it have any strong
features? Do any original elements still survive e.g. pilasters, corbels,
stone surrounds or stallrisers?

e Can the shopfront be repaired?

o Does the shopfront still allow for access for all users?

MAIN PLANNING CONSIDERATIONS

Principle of Development

The application site comprises part of a vibrant and thriving shop frontage.
The existing building is located within the Conservation Area but is not listed.
The quality and the display of signs and advertisements on this commercial
property is not considered objectionable in general planning terms.

The existing signage is crucial to the continued success of the business and
therefore it is fully in accordance with the Government’s broad aims as set out
within the NPPF.

Character and Appearance

There is a varied mix of signs in the area including a ranging pallet of colours,
differing sizes and designs. Whilst the signage, the subject of this application,
is bright in colour, these colours are the Connell’'s branding colours and are
no different than the existing approved scheme; there would be no
detrimental impact to the character of the building or the wider Conservation
Area, moreover they make a positive contribution to the visual environment
and endeavour to create a lively atmosphere which is essential to the
prosperity of the area.

The ground floor is traditional in appearance and as such, a positive design
approach has been adopted by Connells. The signage is considered to be
appropriate for the building on which it is affixed in terms of size, scale and
function.

The signage is a direct replacement and maintains the traditional symmetry of
the building. It is proportion to the design of the shopfront and does not
project above the occupied ground floor level

Having regard to the foregoing the proposed development is considered to
accord to national guidance set out in the NPPF and the policies in the
Development Plan.
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SUMMARY & CONCLUSIONS

The application seeks advertisement consent for the replacement of the
existing signage with a scheme of almost identical appearance, but upgraded
to the applicant’s current corporate design.

The signage will be simple, neat and uses colour tones to respect both the
building and street-scene.

Set above head height and out of driver sight line, the signage will have no
impact on pedestrian/vehicular flows or visibility.

The consent would have a neutral impact on this part of the Conservation
Area, and certainly the scale of proposals here would be less cluttered and
visually distracting than some other local examples. It should reasonably be
granted straightforward consent.
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